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Magneti Marelli partners with EcoPatente also in 2010/11
The company confirms its support to a project airaethaking new drivers aware of issues concerning
sustainable mobility

For the second year in a row, Magneti Marelli gaatner of théecoPatente project, sponsored by Legambiente in
cooperation with the Italian confederation of dniyischools and consultants Confarca (ConfederaZAatescuole
Riunite e Consulenti Automobilistici).

Creating awareness on the topic of sustainable lityplsipreading information on smart and eco-frighidehicle
use and on “green” technologies and solutions dtoraobiles: this is the main goal of the initiatiwlich directly
addresses young people about to get their driliegace. The first edition of EcoPatente was a hagress: from
October 2009 until February 2010, 700 driving sdtigmarticipated in the initiatives and 11,000 EdeRa were
awarded. For this edition (June 2010- February P04l participating driving schools will once agaieceive a
teaching kit on driving rules respectful of the momment. At the end of the course, new drivers wboectly
answer a questionnaire on this specific topic keitleive their EcoPatente and have the opportumitgke part in a
prize drawing.

Magneti Marelli's support to the EcoPatente projegbart of the company’s commitment and activisésed at

environmental and social sustainability: Magnetirdia calls this mission GREEN ENGAGEMENT” . To

Magneti Marelli, GREEN ENGAGEMENT means developsrgart systems and solutions capable of contributing
to the evolution of mobility. It means providingttex technological answers to automobile-relateallehges in
the upcoming years: environmental sustainabiligfety, “smart” car connected to communication neksp
“affordable mobility”. It also translates into pdimg processes, behaviour and daily habits withim ¢company
towards a “green” attitude. And it certainly meaasitributing to the spread of road regulations ahd culture
aimed at responsibility and proper conduct behiredvtheel, promoting a path of cultural evolutiowaods smart,
eco-sustainable use of the automobile, especiallydung people about to become members of the mstdor
community.«Only through a close union and interdependencevéen technology, individual responsibility and
education— commented Michele Bellone, Magneti Marelli's Matikg and Communication Director can we
speed up the evolution towards a new sustainableilityo For this reason, we believe that a projetich as
EcoPatente is an effective opportunity to make gqeople aware of this goal and, at the same tthme patural
outlet for Magneti Marelli's “Green Engagememt”

Part of the EcoPatente training programme conistaistrating certain technologies fitted on aubiles thanks
to which consumptions and emissions are reducethithsense, Magneti Marelli's engagement has eotigt
increased over the years, focusing on areas supbvesrtrain (direct injection stop and start sysemulti-fuel
and hybrid/electrical engines), transmissions axithest systems, but also dealing with the topisroért traffic
management through info-telematic and smart navigatstruments.

Specifically, Magneti Marelli’'s‘Freechoice” automated transmission is a technology that ayrgadvides an
extremely effective answer to the challenges aasettiwith environmental sustainability and affordafmobility:
by automating a simple manual transmission thaoka hydraulic mechanism managed by the electrottis,
solution guarantees comfortable use, reduced cqutsms and, consequently, reduced emissions.

With regards tanfomobility and telematic, on the other hand, EcoPatente is a chance to pedale aware of
technologies that allow automobiles to be connetdetthe huge world of communication networks, Ingtrand
services, especially in order to regulate and nooniehicle use and traffic flows, optimising opérgtcosts and
emissions, promoting smart navigation and makingogsible for value-added information and entem&int to
reach the vehicle.

Magneti Marelli designs and produces advanced systems and contpdoethe automotive industry. With its 77 protioc
units, 11 R&D centres and 26 application centred@countries, about 32,000 employees and a tumaivé4.5 billion Euros
in 2009, the group supplies all the leading carmrake Europe, North and South America and the FastElts business areas
include: Electronic Systems, Lighting, PowertraByspensions systems, and Shock absorbers ExhatsinSy Aftermarket
Parts & Services, Plastic Components and Modulestokdport. Magneti Marelli is part of Fiat Group.
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